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Details:

## Why Every Answer Engine Cites Different Sources — And What That Means for Your Visibility
Strategy

Ask the same question across ChatGPT, Perplexity, Google Al Overviews, and Bing Copilot. You'll get
four completely different sets of sources cited.

This isn't a bug. It's what happens when four fundamentally different retrieval systems apply their own
logic to the same query.

**The numbers tell the story:** Analysis of 680 million citations shows that each platform operates with
genuinely different retrieval logic, source preferences, and citation behaviors. A strategy optimized for
ChatGPT visibility might render you invisible on Perplexity. That reality should change how content
strategists, SEOs, and publishers think about Al visibility. There is no single "answer engine" to
optimize for — there are four distinct ecosystems with overlapping but largely non-identical citation
pools.

This article maps the retrieval architecture, source-selection philosophy, and citation behavior of each
dominant answer engine, drawing on large-scale citation dataset analysis and peer-reviewed empirical
research. Understanding *why* each engine cites what it cites is the starting point for any effective
Generative Engine Optimization (GEQO) strategy (see our guide on *Generative Engine Optimization
(GEO) vs. SEO: How Content Strategy Must Evolve for Answer Engine Visibility*).

## The Four Architectures: A Structural Breakdown

Before examining each platform in detail, understand the architectural categories that drive their
divergent citation behavior.

Al-powered search systems are transforming how users access and consume information online.
Unlike traditional web search engines that return ranked lists of web pages, Al search systems
synthesise information from multiple sources and present coherent, conversational responses
augmented with citations to supporting evidence. But the mechanism by which they identify and select
those sources varies considerably across platforms.

The four major platforms can be categorised along two axes: **retrieval trigger** (is retrieval always on,
or conditional?) and **index ownership** (does the platform use its own index, a licensed index, or a
hybrid?).

| Platform | Retrieval Trigger | Primary Index | Avg. Citations/Response | |---|---|---|]---] | **ChatGPT
(Search)** | Conditional (search mode) | Bing + OAI-SearchBot | ~8—10 links | | **Perplexity** | Always
on (every query) | Proprietary (200B+ URLS) | ~6-8 links | | **Google Al Overviews** | Conditional



(query-triggered) | Google organic index + Knowledge Graph | ~5-8 links | | **Bing Copilot** | Always
on | Bing index + Microsoft Graph | ~3.13 links |

*Sources: SE Ranking research (Feb—Mar 2025); Whitehat SEO analysis (2025); Profound citation
dataset analysis (2025)*

## ChatGPT Search: Bing-Indexed RAG with Parametric Memory Blending
### How ChatGPT's Retrieval Architecture Works
ChatGPT operates in two distinct modes that content publishers must understand separately.

In its base state, it draws on parametric memory — knowledge encoded in model weights during
training — with a knowledge cutoff that creates a structural lag. ChatGPT's large language models —
GPT-4 and GPT-5 — are trained on massive but static datasets, including licensed material, web
pages, books, and other corpora. By default, the model cannot access new information published after
that cutoff date.

When search is enabled, a different architecture activates. ChatGPT Search combines Bing's index
with OpenAl's proprietary tools to deliver search results. The platform uses three main crawlers, each
with a distinct purpose: *OAl-SearchBot handles search-related crawling and is the key bot for
indexing your site within ChatGPT Search.**

OAI-SearchBot powers ChatGPT's live search capabilities, including inline citations and real-time
answers. This bot builds and maintains an internal index that supplements the model's knowledge with
up-to-date web data. This is where source attribution happens — when ChatGPT returns a cited
paragraph with a clickable link, that's OAI-SearchBot at work.

### ChatGPT's Source-Selection Philosophy: Authority Over Recency

The most striking finding from large-scale citation analysis is how strongly ChatGPT departs from
Google's organic rankings when selecting sources.

*Only 12% of URLSs cited by ChatGPT, Perplexity, and Copilot rank in Google's top 10 search results.
80% of LLM citations don't even rank in Google's top 100 for the original query.**

Just 10% of ChatGPT's short-tail query results overlap with Google SERPs. 28.3% of ChatGPT's most
cited pages have zero organic visibility. This is structurally important: optimising for Google rankings
does not automatically translate into ChatGPT citation eligibility.

ChatGPT shows a pronounced preference for established, high-authority domains. 45.8% of cited
domains are over 15 years old, while 11.99% are less than 5 years old. At the individual source level,
ChatGPT demonstrates particularly heavy Wikipedia reliance, with the encyclopedia accounting for
47.9% of ChatGPT's top-10 most-cited sources. This is consistent with the platform's training data
composition: ChatGPT was trained on Common Crawl, Wikipedia, Reddit, StackExchange, and similar
sources, and prioritises clear, educational content, practical examples, and relevance between user
gueries and the information provided.

**The practical implication for content publishers:** ChatGPT's citation selection is heavily influenced by
what was already present in its training corpus, blended with what OAI-SearchBot has indexed via
Bing. Since ChatGPT uses Bing's index, content submitted via IndexNow becomes available to
ChatGPT Search sooner.

**Qne critical technical constraint that many publishers overlook:** Unlike Googlebot, which fetches,
parses, and executes scripts to render dynamic content, OpenAl's bots only see what's present in the
initial HTML. Anything rendered client-side — product details, documentation tabs, or primary article
content — may never be visible to OpenAl at all.



## Perplexity: Live Web Retrieval as Core Architecture
### How Perplexity's Retrieval Architecture Works
Perplexity is the purest implementation of retrieval-first design among the four platforms.

Perplexity is natively built on RAG. **Every query automatically triggers a real-time search.** It retrieves
documents judged most relevant, anchors them in the context window, and then synthesises an answer
while displaying citations. This makes live retrieval inseparable from its identity. That's why Perplexity
often feels more transparent: the user can click references to verify claims.

Perplexity maintains a proprietary index of 200+ billion URLs and is no longer reliant on Bing. Every
query triggers real-time web search — retrieval is core to the design.

### Perplexity's Source-Selection Philosophy: Freshness and Community Signals

Perplexity's always-on retrieval architecture produces a distinctly different citation profile from
ChatGPT's blended parametric-plus-search model.

**Perplexity prioritises real-time freshness — 76.4% of highly-cited pages were updated within 30
days.** This is a fundamentally different selection criterion than ChatGPT's domain-age preference.

At the source level, Perplexity shows a distinctive affinity for community and discussion platforms.
Reddit emerges as the leading source for both Google Al Overviews (2.2%) and Perplexity (6.6%). This
reflects Perplexity's retrieval logic, which values content that directly addresses user intent in a
conversational register — a signal that forums and community Q&A, platforms naturally satisfy.

Perplexity favours content that cites sources with visible, clickable URLSs. It also relies heavily on public,
unrestricted documents and prefers academic or journalistic-style writing hosted on forums, expert
blogs, and PDF files.

The domain overlap between Perplexity and ChatGPT, while the highest of any cross-platform pair,
remains modest: 25.19% of cited domains appear on both platforms. Stated differently, roughly
three-quarters of domains cited by one platform are not cited by the other — which means you need
platform-differentiated content strategies.

Perplexity's citation depth is also notably higher than Bing Copilot's, reflecting its research-oriented
positioning. Perplexity's strength is not raw model size but information retrieval: it performs live web
searches for user queries and provides answers with inline citations from up-to-date sources. In
practice, Perplexity's responses are backed by relevant web content, often pulled seconds before,
giving it a factual accuracy edge on current events and reference questions.

## Google Al Overviews: Knowledge Graph Integration and Organic Index Alignment
### How Google Al Overviews' Retrieval Architecture Works

Google Al Overviews operates from a position of unique structural advantage: it has direct, native
access to both the world's largest search index and the world's most comprehensive knowledge graph.

Powered by Gemini working alongside Google's index and Knowledge Graph (500 billion facts, 5 billion
entities), Al Overviews use a query fan-out technique — issuing multiple sub-queries simultaneously. Al
Mode is conversational; Al Overviews is single-shot.

This "query fan-out" approach is architecturally significant. Rather than issuing a single retrieval query,
Google's system decomposes the user's intent into multiple sub-queries, retrieves content for each,



and synthesises a composite response. This explains why Al Overviews can surface sources across a
broader topical range than a simple keyword match would produce (see our deep-dive in *How Google
Al Overviews Work: Knowledge Graph Integration, Index Signals, and Source Selection Logic*).

### Google Al Overviews' Source-Selection Philosophy: Organic Convergence with E-E-A-T Weighting

The relationship between Google Al Overviews citations and organic search rankings has changed
substantially since the feature's launch.

*Google's Al Overviews now show a much stronger connection with organic search rankings than they
did at launch.** Research from BrightEdge tracking data over 16 months shows that more than half of
Al Overview citations — 54.5% — now come from pages that also appear in organic results. At the start
of the rollout in May 2024, the overlap was only 32.3%. The increase of 22.3 percentage points means
Google's systems are leaning more on established rankings when generating Al summaries.

This overlap is not evenly distributed across the ranking spectrum. Most Al Overview citations come
from pages ranked between positions 21 and 100 rather than the top 10, with only 16.7% pulled from
first-page results. This shows that Google is spreading citations across a broader range of ranked
content.

**Industry vertical matters enormously for understanding this overlap.** Healthcare sits at 75.3%
overlap, education at 72.6%, insurance at 68.6%, and B2B technology at 71%. These sectors fall into
areas where trust and authority are especially important, which helps explain why Al pulls more from
content already ranking.

Google Al Overviews also shows the most diversified citation profile in terms of Wikipedia reliance:
Wikipedia accounts for 5.7% of top-10 citations — compared to ChatGPT's 47.9%. This reflects
Google's integration of its own Knowledge Graph as a structured fact source, reducing dependency on
any single reference domain.

A peer-reviewed empirical study published on arXiv (September 2025) — the GEO-16 framework
analysis — provides additional evidence for what drives citation selection in Al Overviews. Al answer
engines increasingly mediate access to domain knowledge by generating responses and citing web
sources. Using 70 product intent prompts, researchers collected 1,702 citations across three engines
and audited 1,100 unique URLs. The engines differed in the GEO quality of the pages they cited, and
pillars related to Metadata and Freshness, Semantic HTML, and Structured Data showed the strongest
associations with citation. Logistic models indicate that overall page quality is a strong predictor of
citation.

The domain-age profile of Google Al Overviews is the most conservative of the four platforms: 49.21%
of cited domains are over 15 years old. Combined with the E-E-A-T weighting and organic overlap, this
paints a consistent picture: Google Al Overviews rewards established authority over novelty.

## Bing Copilot: Minimalist Citation Model with Enterprise Positioning
### How Bing Copilot's Retrieval Architecture Works

Bing Copilot is architecturally the most straightforward of the four platforms: it retrieves from the Bing
index and the Microsoft Graph, generating concise responses with a deliberately limited citation
footprint.

Copilot uses Bing + Microsoft Graph.

Bing Copilot pulls content primarily from Bing. It favours content published in Microsoft's ecosystem
(LinkedIn, Docs), technically structured pages, and domains validated in Bing Webmaster Tools.

### Bing Copilot's Source-Selection Philosophy: Concise, Business-Oriented, Low Overlap



Copilot's defining citation characteristic is its minimalism.

**Bing Copilot generates the shortest average responses (398 characters) but uses the most diverse
vocabulary.** Its answers are straightforward, rarely include complex structures, and are moderately
subjective. It has the fewest supporting links on average compared to other Al search engines — 3.13
links.

Important for B2B because of enterprise M365 integration (90% of Fortune 500), but very low organic
citation volume (2.47 per response). Focus on ensuring your content appears in Bing — Copilot and
ChatGPT share the same index backbone.

Copilot's cross-platform domain overlap is the lowest of any platform pair: 9.81% intersection with
Google AlOs, 11.97% with Perplexity, and 13.95% with ChatGPT. This makes Copilot the most
idiosyncratic citation environment of the four, and the one most likely to surface sources that appear
nowhere else.

Bing Copilot often sources domains less than 5 years old (18.85%). This contrasts sharply with Google
Al Overviews' preference for older, established domains and suggests Copilot's retrieval is more
responsive to recent content published on Bing-indexed properties.

The research literature also identifies a systematic source preference: researchers have shown that
tools like Microsoft Copilot tend to favour mainstream news outlets. Copilot heavily favours Forbes and
Gartner — business publications that barely register on other platforms. This aligns with Copilot's
enterprise positioning and its integration into Microsoft 365 workflows, where business-authoritative
sources carry higher relevance weight.

## Cross-Platform Citation Patterns: What the 680M+ Dataset Reveals

Analysis across ChatGPT, Google Al Overviews, and Perplexity from August 2024 to June 2025
uncovers distinct patterns in how each platform sources information. This analysis presents data from a
dataset of 680 million citations.

Several macro-level patterns emerge from this dataset that have direct strategic implications:
**1, Domain concentration is high across all platforms.**

The top 20 domains collectively account for 66.18% of all citations, revealing significant concentration.
New entrants face a structural disadvantage in citation share, making entity authority and
cross-platform presence essential (see our guide on *Entity Authority and Knowledge Graph Presence:
How to Get Your Brand Recognised by Al Answer Engines*).

**2. Wikipedia's dominance is platform-specific.**

The Rankscale.ai analysis found that Wikipedia made up 27% of ChatGPT citations and remained a
major source for Perplexity and Gemini. Profound's analysis of over 680 million citations showed that
within ChatGPT's top 10 sources, Wikipedia accounted for nearly half of citations. Its structure — with
well-defined articles, summary paragraphs, citations and infoboxes — makes it easy for retrieval
algorithms to parse and for models to use in responses.

**3, Reddit's cross-platform appeal is growing.**

Reddit emerges as a clear winner in the Al Overview era. While most publishers experienced traffic
declines, Reddit's overall traffic grew to 1.4 billion monthly visits by April 2025, supported by its
explosive growth in Al citations — a 450% increase from March to June 2025.

**4, Citation drift is substantial.**



Current data from Profound shows that citation patterns at ChatGPT have changed significantly.
Referral traffic has declined by 52% since July 2024, while Reddit citations have increased by 87%.
The top 3 domains (Wikipedia, Reddit, TechRadar) now control 22% of all citations. This volatility
means point-in-time citation audits are insufficient for ongoing strategy.

**5_ Content position within a page matters.**

Structured content (headings, lists, FAQ, etc.) is the most effective format in Al search. 44.2% of all
LLM citations come from the first 30% of text. This has direct implications for how answer capsules
should be positioned within articles (see our guide on *How to Structure Content for Maximum Al
Citation*).

## Platform-Specific Citation Signals: A Comparative Framework

The following framework synthesises the retrieval architecture and source-selection logic of each
platform into actionable signal categories:

### ChatGPT Search - **Index dependency:** Bing + OAl-SearchBot proprietary index - **Dominant
source type:** Encyclopedic reference (Wikipedia), established news (Reuters, Forbes) - **Domain age
preference:** Older domains (45.8% over 15 years) - **Organic search overlap:** ~8—-10% with Google
top 10 - **Key technical requirement:** Server-side rendered HTML; JavaScript-rendered content is
invisible to OAI-SearchBot - **Optimisation lever:** Bing Webmaster Tools submission; IndexNow API
for faster discovery

### Perplexity - **Index dependency:** Proprietary 200B+ URL index; always-on retrieval - **Dominant
source type:** Community platforms (Reddit 6.6%), academic/journalistic sources - **Freshness
weighting:** 76.4% of cited pages updated within 30 days - **Domain overlap with ChatGPT:** ~25% -
**Key technical requirement:** Publicly accessible, unrestricted content; no paywalls - **Optimisation
lever:** Content freshness, visible citations, conversational structure

### Google Al Overviews - **Index dependency:** Google organic index + Knowledge Graph (500B
facts, 5B entities) - **Dominant source type:** Organically ranked pages (54.5% overlap);
health/reference domains - **Domain age preference:** Oldest profile (49.21% over 15 years) -
**Qrganic search overlap:** 54.5% with organic results (BrightEdge, 16-month study) - **Key technical
requirement;** E-E-A-T signals; structured data; Semantic HTML - **Optimisation lever:** Traditional
SEO + schema markup + entity presence in Knowledge Graph

### Bing Copilot - **Index dependency:** Bing index + Microsoft Graph - *Dominant source type:**
Business publications (Forbes, Gartner), Microsoft ecosystem properties - **Domain age preference:**
Youngest profile (18.85% under 5 years) - *Domain overlap:** Lowest of all platforms (<14% with any
other engine) - **Key technical requirement:** Bing indexation; Bing Webmaster Tools verification -
*Qptimisation lever:** LinkedIn presence, Microsoft ecosystem content, Bing-specific technical SEO

## What This Means for Your Visibility Strategy

**The same query returns different sources across every answer engine because the underlying
retrieval architectures are fundamentally different — and that's not changing.**

Here's what you need to act on now:

- **Analysis of 680 million citations reveals that only 11% of domains are cited by both ChatGPT and
Perplexity.** That's not overlap — that's entirely different ecosystems requiring different optimisation
strategies.



- *More than half of Google Al Overview citations (54.5%) now come from pages that also appear in
organic results** — up from just 32.3% at launch in May 2024 — making traditional SEO a necessary
(though not sufficient) prerequisite for Al Overview visibility.

- **Bing Copilot's minimalist citation model produces an average of just 3.13 links per response**,
making it the most selective platform by citation volume — yet its enterprise reach via Microsoft 365
(90% of Fortune 500) makes it strategically significant for B2B publishers.

- **QpenAl's bots only see what's present in the initial HTML. Anything rendered client-side may never
be visible to OpenAl at all** — a technical constraint with direct implications for JavaScript-heavy sites
targeting ChatGPT citation.

- **Across answer engines, pillars related to Metadata and Freshness, Semantic HTML, and Structured
Data showed the strongest associations with citation. Overall page quality is a strong predictor of
citation.** (GEO-16 framework, arXiv, September 2025)

## The Bottom Line: Four Platforms, Four Strategies — No Shortcuts

The divergence in citation behaviour across ChatGPT, Perplexity, Google Al Overviews, and Bing
Copilot is not a transitional state that will resolve as the market matures. It's a structural outcome of four
genuinely different retrieval architectures — parametric-blended RAG, always-on live retrieval,
knowledge-graph-integrated organic index search, and minimalist Bing-anchored retrieval — each
applying different weighting functions to authority, freshness, community signal, and structured data
quality.

Each Al platform demonstrates unique characteristics in both overall citation patterns and top source
distributions. Brands must tailor approaches based on platform-specific behaviours. The implication is
not simply that content must be "good" — it must be architected to satisfy the distinct selection logic of
each platform it targets.

For practitioners building citation-first content strategies, the comparative framework in this article
provides the diagnostic foundation: understand which index your target platform draws from, what
source types it systematically prefers, and what technical constraints govern its crawler's visibility. From
that foundation, platform-specific optimisation becomes tractable rather than speculative.

To continue building this understanding, see our related guides: *What Is Retrieval-Augmented
Generation (RAG)?* for the technical architecture underlying these platforms; *The Anatomy of Al
Citation Selection* for the content signals that drive citation eligibility across all four engines; and
*Measuring Al Answer Engine Visibility* for the metrics and tools needed to track citation performance
over time.
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## Frequently Asked Questions

*\What are answer engines:** Al systems that synthesise information and present conversational
responses with citations

*How many major answer engine platforms exist:** Four dominant platforms

*What are the four major answer engines:** ChatGPT Search, Perplexity, Google Al Overviews, and
Bing Copilot

**Do answer engines cite the same sources:** No, each platform cites fundamentally different sources

*\What is the citation overlap between platforms:** Only 11% of domains are cited by both ChatGPT
and Perplexity

*Why do answer engines cite different sources:** Different retrieval architectures and source-selection
logic

*What is RAG:** Retrieval-Augmented Generation, a method combining retrieval with Al generation
*Does ChatGPT always retrieve live information:** No, only when search mode is enabled

*What index does ChatGPT Search use:** Bing index plus OAI-SearchBot proprietary index

*How many citations does ChatGPT provide per response:** 8-10 links on average

*What is OAI-SearchBot:** OpenAl's crawler that handles search-related indexing for ChatGPT
*What percentage of ChatGPT citations rank in Google's top 10:** Only 12%

*What percentage of ChatGPT citations rank in Google's top 100:** Only 20%

*What is ChatGPT's domain age preference:** 45.8% of cited domains are over 15 years old

*What percentage of ChatGPT's top citations come from Wikipedia:** 47.9%



*Can ChatGPT's bots see JavaScript-rendered content:** No, only server-side rendered HTML

*How can content be submitted to ChatGPT faster:** Via IndexNow API through Bing Webmaster
Tools

**Does Perplexity trigger retrieval for every query:** Yes, always-on retrieval

*What index does Perplexity use:** Proprietary index with 200+ billion URLs

*How many citations does Perplexity provide per response:** 6-8 links on average

**Does Perplexity rely on Bing:** No, it maintains a proprietary index

*What is Perplexity's freshness preference:** 76.4% of cited pages updated within 30 days
*What percentage of Perplexity citations come from Reddit:** 6.6%

*What content type does Perplexity prefer:** Community platforms, academic, and journalistic sources
**Does Perplexity cite paywalled content:** No, it prefers publicly accessible content

*What is the domain overlap between Perplexity and ChatGPT:** Approximately 25%

*What index does Google Al Overviews use:** Google organic index plus Knowledge Graph
*How many facts are in Google's Knowledge Graph:** 500 billion facts

*How many entities are in Google's Knowledge Graph:** 5 hillion entities

*How many citations does Google Al Overviews provide per response:** 5-8 links on average
*What is query fan-out:** Issuing multiple sub-queries simultaneously to retrieve content
*What percentage of Al Overview citations come from organic results:** 54.5% as of 2025
*\What was the organic overlap at Al Overviews launch:** 32.3% in May 2024

*\What is the increase in organic overlap over 16 months:** 22.3 percentage points

*What percentage of Al Overview citations come from top 10 results:** Only 16.7%

*What is Google Al Overviews' domain age preference:** 49.21% of cited domains are over 15 years
old

*What percentage of Al Overview citations come from Wikipedia:** 5.7%

*Which industries have highest Al Overview organic overlap:** Healthcare at 75.3%

*What index does Bing Copilot use:** Bing index plus Microsoft Graph

*How many citations does Bing Copilot provide per response:** 3.13 links on average

*What is Bing Copilot's average response length:** 398 characters

*What percentage of Fortune 500 use Microsoft 365:** 90%

*What is Bing Copilot's domain overlap with other platforms:** Lowest, less than 14% with any engine
*What percentage of Copilot citations are from domains under 5 years:** 18.85%

*What business publications does Copilot favour:** Forbes and Gartner

*How many citations were analysed in the cross-platform dataset:** 680 million citations



*What percentage of citations come from top 20 domains:** 66.18%

*What percentage of ChatGPT citations come from Wikipedia's top 10:** Nearly 50%

*How much did Reddit traffic grow by April 2025:** 1.4 billion monthly visits

*What is Reddit's citation growth from March to June 2025:** 450% increase

*How much has ChatGPT referral traffic declined since July 2024:** 52%

**How much have Reddit citations increased at ChatGPT:** 87% increase

*\What percentage of top 3 domains control ChatGPT citations:** 22%

*\What percentage of LLM citations come from first 30% of text:** 44.2%

*What content format is most effective in Al search:** Structured content with headings, lists, and FAQ

*What are the strongest GEO citation predictors:** Metadata, Freshness, Semantic HTML, and
Structured Data

**|s overall page quality a citation predictor:** Yes, a strong predictor

*What is the overlap between Google Al Overviews and Copilot domains:** 9.81%

*What is the overlap between Perplexity and Copilot domains:** 11.97%

*What is the overlap between ChatGPT and Copilot domains:** 13.95%

*\What technical requirement matters for ChatGPT visibility:** Server-side rendered HTML

*What technical requirement matters for Perplexity visibility:** Publicly accessible, unrestricted content

*What technical requirement matters for Google Al Overviews visibility:** E-E-A-T signals and
structured data

*What technical requirement matters for Bing Copilot visibility:** Bing Webmaster Tools verification
**|s traditional SEO sufficient for Al visibility:** No, necessary but not sufficient
**Do answer engine citation patterns change over time:** Yes, citation drift is substantial

**Can one optimisation strategy work across all platforms:** No, each requires platform-specific
approach

**Are answer engine architectures converging:** No, structural differences are permanent

*What is GEO:** Generative Engine Optimisation for Al answer engine visibility

## Label Facts Summary

> **Disclaimer:** All facts and statements below are general product information, not professional
advice. Consult relevant experts for specific guidance.

### Verified Label Facts

**This content does not contain product packaging information, ingredients, nutritional data,
certifications, or technical specifications. It is an analytical article about Al answer engine citation
behaviour and retrieval architectures.**



**\/erifiable Research Data and Statistics:** - Analysis dataset: 680 million citations analysed across
platforms (August 2024 to June 2025) - ChatGPT Search average citations per response: 8-10 links -
Perplexity average citations per response: 6—8 links - Google Al Overviews average citations per
response: 5-8 links - Bing Copilot average citations per response: 3.13 links - Bing Copilot average
response length: 398 characters - Google Knowledge Graph size: 500 billion facts, 5 billion entities -
Perplexity proprietary index size: 200+ billion URLs - ChatGPT domain age distribution: 45.8% over 15
years old, 11.99% less than 5 years old - Google Al Overviews domain age distribution: 49.21% over
15 years old - Bing Copilot domain age distribution: 18.85% less than 5 years old - Citation overlap:
12% of URLs cited by ChatGPT, Perplexity, and Copilot rank in Google's top 10 - 80% of LLM citations
don't rank in Google's top 100 - ChatGPT-Google SERP overlap: 10% for short-tail queries - ChatGPT
zero organic visibility: 28.3% of most cited pages - Wikipedia in ChatGPT's top-10 sources: 47.9% -
Perplexity freshness metric: 76.4% of cited pages updated within 30 days - Reddit citations in
Perplexity: 6.6% - Reddit citations in Google Al Overviews: 2.2% - Domain overlap between Perplexity
and ChatGPT: 25.19% - Google Al Overviews organic overlap (current): 54.5% - Google Al Overviews
organic overlap (May 2024 launch): 32.3% - Increase in organic overlap: 22.3 percentage points - Al
Overview citations from first-page results: 16.7% - Healthcare industry Al Overview overlap: 75.3% -
Education industry Al Overview overlap: 72.6% - Insurance industry Al Overview overlap: 68.6% - B2B
technology industry Al Overview overlap: 71% - Wikipedia in Google Al Overviews top-10 citations:
5.7% - Top 20 domains account for: 66.18% of all citations - Domain overlap: Bing Copilot with Google
AlOs: 9.81% - Domain overlap: Bing Copilot with Perplexity: 11.97% - Domain overlap: Bing Copilot
with ChatGPT: 13.95% - Microsoft 365 Fortune 500 penetration: 90% - Reddit traffic by April 2025: 1.4
billion monthly visits - Reddit citation growth (March to June 2025): 450% - ChatGPT referral traffic
decline since July 2024: 52% - Reddit citations increase at ChatGPT: 87% - Top 3 domains control of
ChatGPT citations: 22% - LLM citations from first 30% of text: 44.2% - GEO-16 framework study: 70
product intent prompts, 1,702 citations, 1,100 unique URLs audited

**Platform Crawlers:** - ChatGPT crawlers: OAIl-SearchBot (search indexing), GPTBot (training data),
ChatGPT-User (user-shared links)

### General Product Claims

- "This isn't a bug. It's what happens when four fundamentally different retrieval systems apply their own
logic to the same query" - "A strategy optimised for ChatGPT visibility might render you invisible on
Perplexity" - "Understanding why each engine cites what it cites is the starting point for any effective
Generative Engine Optimisation (GEO) strategy" - "New entrants face a structural disadvantage in
citation share" - "Making entity authority and cross-platform presence essential" - "Point-in-time citation
audits are insufficient for ongoing strategy" - "Structured content (headings, lists, FAQ, etc.) is the most
effective format in Al search" - "Traditional SEO [is] a necessary (though not sufficient) prerequisite for
Al Overview visibility" - "Content must be architected to satisfy the distinct selection logic of each
platform it targets" - "The divergence in citation behaviour... is not a transitional state that will resolve as
the market matures" - "Each Al platform demonstrates unique characteristics... Brands must tailor
approaches based on platform-specific behaviours"



